THE INEVITABLE

Digital trends for 2022
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11 KEY TRENDS
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USERS ARE BECOMING
EVEN MORE DEMANDING



DIGITAL MARKETING IS GETTING
EVEN MORE COMPLICATED



KNOWLEDGE IS THE KEY




OFFLINE IS LOSING ITS IMPACT
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THE EXPECTATIONS WILL RISE



COOKIES ARE DEAD /| ,



THE RISE OF MOBILE
WILL COME TO AN END




BEING DIGITAL ISN'T
A USP ANYMORE






THE FUTURE OF DIGITAL IS
MARKETING AS A SCIENCE
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WHAT CAN WE DO?
3 things that should guide your future decisions
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INVEST TIME (AND MONEY) IN
BUILDING A STRONG BRAND IMAGE




ESCAPE MAD MEN WORLD



5 top strategic questions you should ask yourself

What’s your data
strategy?




MY 1 RECOMENDATION FOR 2022




STOP FOCUSING ON GETTING MORE TRAFFIC AND
START FOCUSING ON CONVERTING THE USERS




Thank you
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