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a letter from laura
ENTREPRENEURIAL • CURRENT • IMPACTFUL • ENGAGING
FINALLY, A NO-BS APPROACH FOR MODERN DENTAL MARKETING

Working with dentists from across the country over the last
six years has given me intimate knowledge of what these
professionals seek in terms of marketing help and know-how.
At Wonderist Agency, our philosophy is to educate clients and
potential clients to help them make the best decisions for their
marketing needs.

By revealing that there is nothing mysterious
behind the marketing curtain, I empower
listeners. I can build and restore confidence, and
put doctors in the best possible place to take
control of their marketing strategies and budgets.
By using the stage, the audience, well-curated slides, and
my own body and voice, I create a presentation that keeps
listeners active and involved. Thoughtful guidance and a logical
progression through the information ensures that the audience
makes connections and gets the most out of what I’m saying.
And my humor and lightheartedness not only reflect who I
am as a person and a professional, they also keep participants
entertained.
My courses are designed to be uplifting and full of discovery.
From illuminating little-known tips and tricks, to motivating
doctors to take their marketing into their own hands, I can
empower the audience and get them moving in the right
direction.
Small business marketing is a passion because I get to help
people improve their businesses, their lives, and the lives of
their patients. That passion shines through on stage.
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course summary
COURSE TITLE

Real Talk: The Tactical Marketing Class You Need
SUMMARY

Sick of high-level, cheerleader-y, presentations that are heavy on talk and light on
substance?
Laura will lead a deep dive into the no-nonsense tactics used to push your
marketing forward. Through asking the tough questions, making next steps easily
actionable and holding your marketing agency’s feet to the fire, we’ll lift the lid on
an agency’s tools and best practices to quickly get your marketing moving and new
patients calling.
OBJECTIVES

• Ask the right questions of current and future marketing teams to achieve results.
• Understand how to measure the most important metrics and KPI’s for marketing.
• Use pro tips and tricks to easily create unique content for your practice.
• Use free tools to assess the technical aspects of your marketing.
AUDIENCE

Dentists, Staff
FORMAT

Partial Day, Workshop or Lecture
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about laura
Behind the start-up culture, ping-pong table and beer fridge, you’ll find culture-maker and
entrepreneur Laura Maly, the Co-Founder of Wonderist Agency Dental Marketing. After 10
years working with Fortune 500 Companies and their agencies, Laura gave her resignation
to corporate America and jumped into entrepreneurship. Wonderist Agency has at least
doubled every year since inception, which is the reflection of the high-touch service,
education and performance Wonderist Agency delivers.
Known for her direct, sassy and disarming charisma, she works with dentists across the
US to help them generate new patients through authentic marketing with a focus on ROI.
While her expertise in dentistry runs deep, so does her passion for life (yoga, coffee, dogs,
travel) and giving back (San Diego County Dental Foundation, Junior League of San Diego,
and animal rescue). She loves to meet people- come introduce yourself and tell her what
you’re working on, where you’re traveling or what you’ve been up to...or swap dog photos.
AS FEATURED

AWARDS

San Diego Business Journal’s Woman of the Year Nominee 2017
San Diego Magazine’s Woman of the Year Nominee 2017
San Diego Business Journal Next Top Business Leader Under 40
San Diego Business Journal’s Best Places to Work 2018
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testimonials
“If you know Laura, you know she’s lively and deliberate. Laura was a part of
our Get It Done Day at the American Dental Association in Chicago. She knows
how to bring energy and excitement to the stage on topics that can sometimes
feel overwhelming to dentists. She also breaks things down in a way that is
easy to understand, digestible, and actionable- which is so important for the
audience we serve on our Get it Done Days.”
-DR. BRYAN LASKIN, OPERADDS

“I’ve known Laura since I purchased my
practice. The technical knowledge and knowhow she is able to offer dentists on their
marketing is unprecedented. Seeing her on
the speaking circuit is a natural evolution for
her and she shines on stage. You won’t regret
the opportunity to spend some time with her.”
-DR. SARAH BLAIR
THIRD COAST FAMILY DENTAL

“Laura has been with me since the start of
my first practice. She captivates rooms with
her dynamic, funny personality and can
enlighten even the most seasoned marketer to
something new. Her presentation style is easy
to follow, entertaining and empowers doctors
to make great choices through education.
No one leaves her without knowing more
than when they came in.”
-DR. PAKO MAJOR
HEARTLAND DENTAL

“I always say, ‘You’ve gotta educate!’ - And you did that. And
I’m so happy. We’re going to have you back on the show to
talk on other (marketing) topics.”
-KIRK BEHRENDT, CEO OF ACT DENTAL
AND THE BEST PRACTICES SHOW
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