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The New 
Content Strategy

Blue Bite creates a new kind 
of direct marketing and 
communication channel, 
providing your brand a new 
approach to brand strategy

While this new channel delivers 
content directly to consumers, 
it doesn’t necessarily mean you’ll 
need to devote resources to 
creating new content

In fact, Blue Bite is often used as 
an innovative and effective way 
to leverage existing content



What is 
Content Strategy 
for Blue Bite?

In other words, content goes 
beyond things like videos, social 
posts and web copy

Peruse the following pages to   
see how you can utilize Blue Bite 
as part of your new, innovative 
content strategy



Reexamine What Content 
and Personalization 
Really Mean

The content that consumers care 
about is what’s relevant to them

Content is information that adds 
value, and can be as simple as what 
the weather will be today or when a 
prescription was last filled



Boost Underperforming 
Content

• Great content often goes under-
 recognized and under-engaged on 
 social media and other platforms

• Repurpose previously under-
 performing social media content 
 into  content consumers want to 
 interact with

Repurpose Content to 
Increase Ecommerce Sales

• Include links to other products and   
 descriptions that allow consumers to  
 find complementary products to 
 purchase



A Focused Approach

• Take a quality versus quantity 
 approach and find more significant,   
 long-term results that resonate

• Don’t throw every asset you own 
 into  one constantly updated mobile 
 experience, as this can overwhelm 
 consumers

Use Third Party Content to 
Build Consumer Trust

• Leverage resources like Google Maps  
 and weather apps to add value

• Provide a “you don’t have to take our  
 word for it” reinforcement of quality  
 with reviews
 
• This is also important in-store, as 
 90% of consumers use their phone to 
 research potential purchases



Content is a Two-Way Street

• Not all content has to come from 
 your brand: what your users say is 
 content too

• Feedback, surveys, contests and 
 more are all ways for consumers to   
 engage, essentially creating their 
 own content

Gamification of Existing 
Content

• Blue Bite empowers gamification 
 features that allow you to turn  
 existing content into engaging  
 experiences


