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BACK TO HOME BASE: INVESTING IN
THE MIDDLE CLASS
• On March 19, the Liberal government tabled its fourth and final budget of its first mandate. Entitled Investing in the Middle
Class, the budget is the government’s final sell to Canadians ahead of October’s election. The budget boasts $26.7 billion in
new spending and a lower than expected deficit of $14.9 billion in 2019.
• Budget 2019 is a mixture of long expected commitments, as well as some surprises that seem to have been borne out of a
sense of urgency, strong stakeholder consensus, as well as underlying political strategy.
• Investing in the Middle Class seeks to sell a story about improving affordability, be it around housing, education, prescription
drugs and the cost of living. While the Conservatives have been touting the message that life under the Liberals is more
expensive, the Liberals are seeking to reinvest in Canadians to help them get ahead.
• The new Canada Training Benefit presents itself as an opportunity for the Liberals to further differentiate themselves from the
Ford and Scheer brand of conservatism. Beyond the federal government seeking to help students in need this will also be a
key political driver leading into the Fall election.
• As for what we can expect in upcoming days and weeks, we will closely be monitoring key government announcements,
including attending Minister Morneau’s annual post-budget speech in Toronto. The location of these announcements, as well
as the frequency in the messaging/themes highlighted will begin to tell the story of key election battlegrounds, and the core
themes leading into the Fall campaign.
• FHR has been advised that there is a government-wide communications blackout for four weeks following the budget. This is
done to ensure that the majority of major government announcements are focused on key budget items (pending any national
security issues or natural disasters). We will continue to see more details on flagship programs emerge and how they fit in
with the Liberal campaign narrative.

SPENDING OVERVIEW
Total projected revenue

$338.9 billion
Total expenditures

$355.6 billion
Deficit figures

$14.9 billion
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BUILDING THE
MIDDLE CLASS
Investing in Middle Class Canadians

• Affordable Housing Initiatives
• First-Time Home Buyer Incentive - enables home
buyers to reduce the amount of money required from an
insured mortgage without increasing the amount they
must save for a down payment.
• Boosting supply in Canada’s housing and rental
markets - Budget 2019 proposes an additional
$10 billion over nine years to help increase the supply
of rental properties.

• Electricity Bills
• $1 billion to increase energy efficiency in residential,
commercial and multi-unit buildings to help reduce
electricity bills

• Zero Emission Vehicles
• $300 million over three years to introduce a new federal
purchase incentive of up to $5,000 for electric vehicles

SKILLS
Training
• Canada Training Benefit
• Budget 2019 proposes to invest more than $1.7 billion
over five years, and $586.5 million per year to help
people get the training they need.
• Two components - a new, non-taxable Canada Training
Credit to help with the cost of training fees, and a new
Employment Insurance (EI) Training Support Benefit to
provide income support when an individual requires
time to take off work.
• Canada Training Credit - every year, eligible workers
from 25-64 would accumulate a credit balance of $250
per year with a lifetime limit of $5,000

• Increased funding to Skills Canada with
$40 million over four years and $10 million
ongoing.
• The government will invest $6 million over two
years to create a national campaign to promote
the skilled trades as a first-choice career for
young people.

SKILLS
Youth
• Digital Skills
• $60 million over two years to support CanCode’s
ongoing work and help more young Canadians gain
digital skills

• Youth Employment Strategy
• $49.5 million investment over five years to launch a
modernized Youth Employment Strategy
• Support the development of the Youth Digital Gateway
to help youth access federal supports focused on
outcome-based results.

SENIORS/PHARMACARE
• Canadian Drug Agency
• Budget 2019 proposed the creation of the Canadian
Drug Agency that will take a coordinated approach to
negotiating better drug prices

• National strategy for high-cost drugs for rare
diseases
• Investment of $1 billion over two years to help
Canadians with rare diseases access the drugs they
need.

• Seniors
• Budget 2019 proposes to introduce legislation that
would enhance the GIS earnings exemption beginning
with the July 2020 to July 2021 benefit year
• $100 million over five years to improve quality of life,
and promote inclusion in seniors’ communities.
• $50 million over five years to create a National
Dementia Strategy

EQUALITY
Advancing Gender and Racial Equality

• Gender Equality
• $160 million over five years to fund community action to
tackle systemic barriers impeding women’s progress.

• Anti-Racism Strategy
• $45 million over three years to support the Anti-Racism
strategy
• $25 million over five years to celebrate, share
knowledge and build capacity in Black Canadian
communities.

• Gender Statement
• Budget 2019 includes an assessment of all of the
government funded gender equality initiatives and
programs to date.

EDUCATION, RESEARCH
AND INNOVATION
Building a Nation of Innovators
• Affordable and accessible education
• Budget 2019 makes changes to Canada Student Loans
and Canada Apprentice Loans, lowering the interest
rate on student loans.
• Budget 2019 also amends the Canada Student
Financial Assistance Act, so that students will not
accumulate any interest during the sixth-month grace
period after a borrower leaves school.

• Paid parental leave for student researchers
• Increased investments in science and research
organizations and physics research.
• Global Talent Stream
• Budget 2019 proposes to make the Global Talent
Stream permanent – a program that gives Canadian
business expedited, predictable access to top global
talent when Canadian workers are unavailable.

RURAL TELECOMMS
Internet Access for All
• Universal Broadband Fund
• Proposed investment of $1.7 billion in new targeted
initiatives that support universal high-speed Internet in
rural, remote and northern communicates.
• Increased satellite capacity
• Coordinated plan that would deliver $5 billion to $6
billion in new investments in rural broadband over the
next 10 years
• Working closely with the Canada Infrastructure Bank to
examine opportunities for private sector investment in
high-speed Internet infrastructure.

INFRASTRUCTURE
Continued Investments
• One time transfer of $2.2 billion through the
federal Gas Tax Fund to address short-term
priorities in municipalities and First Nation
Communities.

• Through investments in infrastructure, Budget
2019 will result in employment opportunities for
over 100,000 Canadians on average each year.
• Expand and improve infrastructure in the
Northern regions of Canada with increase of
$400 million over eight years to help build new
roads in the Arctic.

INDIGENOUS
Advancing Reconciliation
• Increased Access to Education
• Investment of $327.5 million over five years to expand
funding for the Post Secondary Student Support
Program

• Advancing Self Determination
• Renew and replenish funding for the Specific Claims
Settlement Fund
• $40 million over five years to First Nations to help
research and develop their land claims.

• Information Services
• $78.9 million over seven years, starting in 2019–20,
with $13.7 million per year ongoing, to permanently
fund the Surveys on Indigenous Peoples and the First
Nations Regional Health Survey.

• First Nations Children
• $1.2 billion investment over three years to ensure First
Nations children have access to services they need.

FISCAL OVERVIEW
FISCAL OVERVIEW: BUDGET 2018/2019
Expenditures

2018

2019

14

$338.50

$355.60

Revenue

$323.40

$338.90

PARTY POLLING RATE
8%
18%

36%

33%

• The governing Liberal Party has been losing support in recent weeks as a result of the SNC Lavalin scandal, which
has seen the Conservative Party take hold in the most recent polling. Liberals have been losing support across all
age groups and genders, and have taken a particularly big hit among millennials, a key demographic that propelled
the Liberals to victory in the 2015 election. The Liberals are currently in their worst position in the polls since
forming government.

• In the coming days, the Government will hope to change this narrative and distract the public away from recent
controversies towards key items in Budget 2019 to highlight what is likely at the core of the Liberal Party’s election
platform.
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