
The Solution
Marketing Innovators launched MI Wellness, a multi-component, points-based program incorporating 
short-and longer-term incentives that keep interest high and employees engaged. The program cycle 
begins with a health risk assessment (HRA) conducted by an independent provider. Individualized 
recommendations are made and goals are set based on the results. 

In addition to an employer-supported opportunity to improve their health, employees who take the health 
risk assessment receive an initial discount on their health insurance premiums. HRAs are performed 
yearly and participants who have not reached their goals lose their discount but receive additional 
support to help them improve. Marketing Innovators uses its own GetIn! recognition program to give 
points as prizes. The points are redeemable for gift cards for various merchants.

Program components include:

• Awards for healthy behaviors

• Reduced health insurance premiums if personal  
 health goals are met

• Free annual flu shots

• Subsidized health club membership

• Pedometers for all program participants and 
 new hires

• Quarterly wellness challenge event

• Regular wellness information and tips delivered  
 through newsletters, in-office postings, and email 

• Lunch & learns covering such topics as nutrition,  
 exercise, meditation and self-defense and   
 involving outside participants ranging from   
 chiropractic to pet therapy

• Massage therapy on-site weekly

The Challenge
As a provider of services supporting corporate wellness programs, Marketing Innovators was well aware 
of the positive impact of wellness programs on employee productivity, stress levels, quality of life, and 
on health insurance costs. Moreover, Marketing Innovators wanted to demonstrate its own 
commitment to employee wellness and the seamless interface of Marketing Innovators’ rewards and 
recognition portal with corporate wellness programs.

CASE STUDY:
MI Employees Reap Wellness Program Benefits



The wellness program resulted in dramatic improvements in employee health.

• 100 percent of participants improved their 
 blood pressure

• 100 percent of participants improved their   
 cholesterol 

• 100 percent improved their triglycerides

• Physician referrals declined 25 percent from 
 2009 to 2011. 

• Only 13.8 percent of participants were referred 

 to a physician vs. 60 percent for most groups.* 

• Number of employees considered “high risk”   
 dropped 79 percent from 2010 to 2011

• “Moderate risk” employees dropped 13 percent

• 83 percent of MI employees are considered 
 “low risk”  

• Only 7 percent of MI participants  are considered  
 pre-diabetic vs. 34 percent nationwide

The Results

Findings

“Our goal was to achieve overall health and well-being, prevent disease, and to have sound 
data to make decisions on managing employee health and lowering healthcare costs. We 
conduct a yearly satisfaction survey of the program’s activities and incentives and it gets very 
high satisfaction ratings.”  

- HR Manager, Marketing Innovators

• 15 percent slower increase in healthcare costs   
 among employee wellness program participants  
 than among a comparison group, according to a  
 study published in March/April 2011 American   
 Journal of Health Promotion. The study was   
 conducted by Highmark, Inc. and measured the  
 impact of worksite wellness programs on 10,000  
 wellness program participants. 

• 70 to 90 percent participation rates in employee  
 HRAs when financial incentives and    
 communication programs are added. This   
 compares to a 30 to 40 percent rate for those   
 employers who did not integrate financial   
 incentives and communications into their   
 programs. The study included 36 employers and  
 559,988 employees, and was published in the   
 American Journal of Health Promotion in 2009.

Companies with effective health management 
programs can expect to:

• Generate up to 20 percent more revenue 
 per employee**

• Improve market value by as much as 16 percent**

• Deliver up to 57 percent more in shareholder    
 returns**

• Increase employee time on the job

• Improve quality of care

• Reduce usage of outpatient/emergency resources

• Promote healthier lifestyles

• Increase employee productivity

*Interactive Health Solutions. **Staying@Work Report, Watson Wyatt, 2007.
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