
The Challenge

CASE STUDY: Virtual Conference Gifting

Leading biopharmaceutical
company engages remote 
workforce with well-being gifts.

A leading biopharmaceutical company had planned for a week-long conference for their 
450 employees. However, due to COVID-19, the conference was required to take place 
virtually. The loss of face-to-face interactions along with the amount of content that 
needed to be delivered, had the company concerned about keeping their employees 
engaged and excited each day while sitting in front of their computers for hours on end.

Today, many companies are struggling with planned, in-person conferences that have 
either been postponed or now have 
become virtual events. Employees 
are already spending more time at 
their computers on video calls with 
little human-to-human interaction. 
Having to attend a week-long virtual 
conference, while following 
stay-at-home orders, does not 
garner the same energy and 
outcomes of an in-person event with 
your peers. Here is how the problem 
was addressed…



The client and Marketing Innovators (MI) 
worked together on a solution to package 
together gift bundles that were to be 
delivered to each of the employees’ home 
just prior to the start of the event. Each 
bundle had individually labeled boxes, one 
for each day of the week, that were only to 
be opened on specific days throughout the 
virtual conference. The packages included 
items to help promote well-being, 
relaxation and ease the ability to work 
from home (think company-branded 
Apple Airpod Pros). These bundles provided a way to mimic the in-person conference with 
attendees receiving exciting giveaways, while at the same time everyone could enjoy the 
experience “together” while apart. 

Here’s How it Works: 

MI worked closely with the client to come 
up with a theme for each package or ‘gift 
bundle.’ The packages can include 
branding on the box, tissue paper and 
even a custom note from the CEO or gift 
giver to make it even more personalized. 

Packages are then curated to the clients 
desires and shipped within the agreed 
upon timeframe. 

All the client needs to do is provide a list of 
mailing addresses. It’s a simple process 
with a huge impact. 

The Solution:

Company Branded Items Promoting Well-Being. 



The Results: 
The gift bundles produced a large increase in 
engagement as employees looked forward to 
opening a new box each day. They, along with 
their managers, were able to share in each 
other’s reactions while participating on the 
video conference. The excitement of a real 
tangible gift they could open each day created b 
enthusiasm throughout the company for this 
event. Employees felt appreciated and they 
recognized the extra thought that went into restructuring the conference.

Managers knew they didn’t have much time to react, but were very pleased with the 
outcome of this restructured conference. Not only were they able to express their 
gratitude, but do it in a unique way that wasn’t just an email or video chat. Even though 
they could not physically be together as in years past, they felt they bridged that gap with 
the gift bundle delivery for this virtual event. 
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MI CASE STUDY: Employee Engagement Hub

Increased Engagement Built Enthusiam Felt Appreciated


