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Consumer Biz Buzz
News That Makes Teeth Whiter, Clothes Brighter,
and Life Just Plain Better

TRANSACTION NEWS

Pitchers and catchers reported, but sometimes to brand new teams.
■

Energizer is buying the auto care business from Spectrum Brands

■

for $1.25 billion. The main brands are Armor All and STP.
■

■

■

Seagram’s VO whisky, Myer’s rum, Goldschlager schnapps,
and Popov vodka. It is a move to focus on faster-growing, more
premium brands.

Beyond Meat has filed for an IPO using the symbol BYND. They

make plant-based burgers and sausages, and they were valued
at $550 million a year ago.
Speaking of meat-free meals, Unilever bought The Vegetarian
Butcher. The company joins our list of favorite oxymorons,
displacing jumbo shrimp.
Altria made two big bets beyond traditional cigarettes. They
paid $12.8 billion for 35% of Juul, the e-cigarette maker. They
are also paying $1.8 billion for 45% of Cronos, a Canadian

■

Procter & Gamble bought This is L., a maker of organic feminine

■

■

Campbell Soup sold their Garden Fresh Gourmet salsa business to
Fountain of Health, a hummus maker.

■

In the “if you can’t beat them …” category, AB Inbev bought their
first spirits company. Cutwater Spirits makes 16 types of spirits and
14 canned cocktails.

■

JAB has offered to pay $1.75 billion for a bigger stake in Coty.

P&G also bought Walker & Co., an early stage maker of shaving

and grooming products for people of color. Their main brands are
Bevel and Form.
■

Newell Brands sold Pure Fishing to Sycamore Partners, and they
sold Jostens to Platinum Equity. Combined, the two deals brought

in $2.5 billion.

hygiene products. (In the adorable brand name, L. stands for love.)
■

Unilever is buying The Laundress, a small eco-friendly laundry

brand. In a slightly precious move, they call their detergent a
shampoo and their softener a conditioner.

cannabis producer.
■

Diageo sold 19 brands to Sazerac for $550 million. They include

It would take their ownership from 40% to 60%.

Kraft Heinz bought Primal Kitchen, a better-for-you condiments and

dressings business. The price was $200 million.
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T R A N S A C T I O N N E W S . . . CONTINUED

Private equity firms continue to be active buyers
and sellers:
■

Swander Pace sold Frozen Specialties, a pizza company, to
Bellisio Foods. The buyer is owned by Centre Partners.

■

Meanwhile, Swander Pace bought Functional Formularies,
a maker of organic, shelf-stable feeding tube formulas. They
also bought Bäckerhaus Veit, a maker of premium frozen and
par-baked bread products for retail and foodservice.

■

Arbor Investments bought the private label pet food business
from Mars and renamed it Red Collar Pet Foods. They have
already bought Hampshire Pet, a maker of baked and cold

formed pet products and treats, as an add-on.
■

Main Post Partners invested in DeMert Brands, the company

behind Not Your Mother’s haircare products.
■

■

Gryphon Investors bought RoC, the anti-aging skincare brand
owned by J&J.
H.I.G. Capital bought Lipari Foods from Sterling Investment
Partners. They are a distributor focused on perimeter categories

such as deli, bakery, dairy, and seafood.
■

Among earlier stage companies:
■

investor. They make electric toothbrushes with a subscription
model (a new head and battery every three months), and they
recently entered bricks-and-mortar at Target.
■

■

Vestar Capital invested in IRI, the provider of CPG data and
analytics. They own the company with New Mountain Capital.

■

In case you were wondering, Pitchbook says nearly 2/3 of all PE
buyouts in 2018 were add-ons to existing companies.

Memebox, a maker of K-beauty brands, got $35 million in funding
from J&J. Surely you know K-beauty refers to products derived

from South Korean skin care regimens.

You may have seen the “For Sale” signs:
■

There are reports Bayer may sell their consumer health business.
The brands include Dr. Scholl’s and Coppertone.

■

J.H. Whitney is ready to sell C.J. Foods, a contract manufacturer

of pet food and treats. They acquired the company in 2014.
■

The auction continues for Campbell Soup’s international business
and Bolthouse Farms. They hope to get $500 million for the beverage
business, but that’s after paying $1.5 billion for it in 2012.

■

Kraft Heinz reportedly wants to sell their Maxwell House coffee

business. It could be the first of several divestitures as the
company seeks to reduce debt.

L Catterton bought Cholula, a leading maker of hot sauce. As a

trivia tip, Cholula is the oldest still-inhabited city in Mexico.

Quip raised another $40 million, with Sherpa Capital as lead

■

Hain Celestial and Dean Foods are considering the

proverbial strategic alternatives.
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COURTROOMS AND BUREAUCRACY

Lawyers may be even less liked than umpires.
■

Hain Celestial settled SEC charges related to their accounting

■

controls. Because the company cooperated fully, there was no
monetary penalty.
■

J&J has been subpoenaed by the DOJ and SEC. The agencies
seek documents related to the safety of Johnson’s Baby Powder
and other talc-containing products.

MillerCoors and Pabst settled their lawsuit while jurors were

deliberating. Pabst had claimed MillerCoors lied to get out of an
agreement to make PBR and other beers.
■

The number of plaintiffs suing Bayer AG over Roundup weedkiller
rose by 1,900 over the past three months. Seven trials are
scheduled for this year.

■

PepsiCo announced a restructuring that will cut an undisclosed

E X PA N D I N G A N D C O N T R A C T I N G

As always, we prefer the former.
■

As expected, Conagra is closing the NJ office of Pinnacle Foods
after acquiring the company. About 200 people worked there.

number of jobs and factories over several years.
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PEOPLE NEWS

Update your lineup card before the opening pitch.
CEOS
■

Mark Clouse joined Campbell Soup as CEO. He was at Pinnacle
Foods, Mondelez, and Kraft.

■

Mark Schiller joined Hain Celestial as CEO. He was at Pinnacle
Foods and PepsiCo.

■

Greg Shearson joined Ancient Nutrition as CEO. He was at
Merrick, Jarden, PepsiCo, and P&G.

■

Steve Van Tassel joined YumEarth as CEO. He was at Weetabix,
Post Holdings, and Kraft/Nabisco.

■

Mark Alexander joined Icelandic Provisions, a fast-growing
maker of Icelandic yogurt, as CEO. He was at Campbell Soup.

■

Harlan Kent joined Pure Fishing as CEO. His earlier CPG experience includes Yankee Candle and Campbell Soup.

■

Chris Hamilton is now the CEO of Red Collar Pet Foods. He was

at Mars.
■

Doug Gillespie joined Aden + Anais, the baby swaddle company,
as CEO. He was at Harvest Hill Beverages, Jarden, Munchkin,
Brown-Forman, and Frito-Lay.

■

Murray Kessler joined Perrigo, a maker of private label OTC
products, as CEO. He was at Lorillard, UST, and Campbell Soup.

■

Scott Uzzell joined Nike as the CEO of Converse. He as at CocaCola after starting at P&G and Nabisco.

■

■

■

■

■

A number of moves failed to utilize a highly-skilled
executive recruiter. Or our competitors:
■

PepsiCo promoted Ramon Laguarta from president to Chairman

and CEO. He has been at the company for 22 years.
Robert Schaeffler joined DevaCurl as CEO. He was at Henkel
and Unilever.

■

Unilever promoted Alan Jope to CEO. He is a lifer who was

running beauty and personal care, the company’s biggest unit.
Geoff Walker joined KidKraft, a maker of toys and children’s furniture backed by MidOcean, as CEO. He was at Mattel.

■

Colgate Palmolive promoted Noel Wallace from COO to CEO.
Ian Cook is retiring after 12 years in the role.

Dave Eisen joined Plant Snacks, a maker of vegan snack foods,
as CEO. He was at Welch’s, Schwan’s, and General Mills.

■

Beam Suntory promoted Albert Baladi to CEO, up from COO. He
succeeds Matt Shattock, who is retiring after 10 years in the role.

Maria Dempsey joined Nest Fragrances as CEO. Her background
includes Crabtree & Evelyn and L’Oreal.

■

B&G Foods is promoting Ken Romanzi from COO to CEO.
He succeeds Bob Cantwell, who is retiring after 35 years at

Rob DeMartini joined USA Cycling as CEO. He was at New
Balance, Tyson, and P&G.

the company.
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P E O P L E N E W S . . . CONTINUED

PRESIDENTS AND GMS
■

Noel Geoffroy joined Sanofi as head of their North American

consumer healthcare business (Allegra, Gold Bond, Icy Hot, etc.).
She was at Kellogg, Heinz, and P&G.

■

■

Bryan Welsh joined SodaStream as GM of the US business. He
was at PepsiCo, most recently on their partnership with Starbucks.

■

Scott LaPorta joined GT’s Kombucha as president. His CPG work
includes Neurobrands and Bolthouse Farms.

■

Mike Barkley joined KIND as president and COO. He was at
Pinnacle Foods, Campbell Soup, J&J, and Bristol-Myers Squibb.

■

■

■

■

Other moves failed to support the vital headhunter
sector of our economy:
America. He joined the company as a GM in 2015.
■

John Cochran joined Harvest Health & Recreation, a publiclytraded cannabis grower and retailer, as COO. He was at Loudpack
(also in cannabis), Ole Smoky Distillery, Pabst Brewing, and Fiji Water.
Wayne Lutomski joined Uno Foods, a frozen pizza company, as
president. He was at Welch’s, Just Born, and PepsiCo.

TreeHouse Foods promoted Moe Alkemade to president of their

beverage division. He joined as the chief strategy officer in 2017.
■

Scott Moffitt joined Danone as president of coffee creamers and
beverages. He was at Keurig, Nintendo, Henkel, and PepsiCo.

Beam Suntory promoted Greg Hughes to president of North

Nintendo promoted Doug Bowser to president of North America.
He succeeds Reggie Fils-Aime, a CPG guy who was in the high-

profile role for 15 years.
■

Johnson & Johnson promoted Kathy Widmer to group chairman

of the North American consumer business. She was president of
the OTC division.
■

Clorox promoted Eric Reynolds to run the cleaning and Burt’s
Bees businesses. Also, Linda Rendle will oversee international,

strategy, and multiple global functions.
■

L’Oreal promoted Nathalie Gerschtein to president of US consumer
products. She is the first woman to run the division, with Alanna
McDonald succeeding her as the president of Maybelline and Garnier.

■

SlimFast promoted Doug Reader to president. He was the COO and CFO.

■

Clementine Raisin and Susan Kim joined Huda Beauty as global
SVPs. Raisin comes from Unilever to run marketing, and Kim
comes from Benefit Cosmetics to run digital.

Rob Ruegger joined Kainos Capital as an operating partner. He
was at Gehl Foods and TreeHouse Foods.

SALES AND MARKETING
■

Michelle St. Jacques joined MillerCoors as CMO. She was
at Kraft Heinz and Unilever.

■

Rebecca Messina joined Uber as CMO. She was at Beam
Suntory after starting with a couple of decades at Coca-Cola.

■

James Thompson joined Avon as chief beauty and brand officer.
He was at Diageo and Unilever.

Mike Atkins joined Q Mixers, makers of really good tonic water
and other products, as EVP of retail. He was at Nestlé Waters.

■

Gordon Dumesich joined Nature’s Variety, the makers of Instinct
pet food, as chief growth officer. He was at Hill’s Pet Nutrition
and Colgate.

■

■

Colleen Flaherty joined Sabra, the hummus company, as EVP of
sales. Her experience includes Kellogg, Kraft Heinz, and PepsiCo.

■

Melody Lee joined Shiseido as VP of brand development. She

was at Cadillac.
■

Chris Finck joined Dean Foods as chief sales officer. He was at
TreeHouse, Sara Lee, Grupo Bimbo, PepsiCo, and Nestlé.

■

Kory Marchisotto joined ELF Beauty as CMO. She was at Shiseido.

■

Ryan Malone joined Sara Lee Frozen Bakery as CMO. He was at
McCain Foods, Kellogg, Kraft, and Kronos Foods.

Other moves failed to support the vital headhunter
sector of our economy:
■

Clorox promoted Stacey Grier to CMO. She came to the company in 2016.

■

B&G Foods promoted Jordan Greenberg to chief commercial
officer and Ellen Schum to chief customer officer.

■

Just promoted Matt Riley to SVP of global sales. They make plant-

based Just Mayo, Just Egg, etc.
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P E O P L E N E W S . . . CONTINUED

OT H E R F U N C T I O N S
■

■

■

Lisa Chang is joining Coca-Cola as chief people officer. She was

■

David Berk joined Milani Cosmetics as CFO. He was at L’Oreal.

at Arthur Blank’s investment group, owners of the Atlanta Falcons,
Mercedes-Benz Stadium, PGA Tour Superstores, and others.

■

Vikram Agarwal joined Avon Products as chief supply chain
officer. He was at Unilever for 30 years.

Cheryl Kennedy joined Welch’s as chief HR officer. She was at
Hasbro for 14 years.

■

Wendy Webb Williams joined Sara Lee Frozen Bakery as chief
legal officer. She was at Mead Johnson.

Chris Peterson joined Newell Brands as CFO. He was at Revlon
and P&G.

■

Laurent Mialhe and Pierre-Etienne Bureau joined Huda Beauty.
Mialhe is chief supply chain officer, coming from Shiseido. Bureau
is the CFO, coming from Make Up For Ever.

■

Arif Dar joined SpartanNash, the grocery distributor and retailer,
as CIO. We care because he came from SC Johnson.

■

Stewart Townsend and Josh Franks joined Kite Hill, a maker of

■

Mark Cohen joined YumEarth as CFO. He was at Something
Sweet, Mineral Fusion, and Thule.

■

Tad Godsil joined Ancient Nutrition as CFO. He was at Swanson
Health Products, Performance Health, and Kellogg.

.■ Gustavo Arnal joined Avon Products as CFO. He was at
Walgreens Boots Alliance and P&G.
■

■

Michael Adasczik joined B&G Foods as chief accounting officer.
It is his first CPG role. Meanwhile, Erich Fritz joined as chief
supply chain officer. He was at Ocean Spray, POM Wonderful,
Naked Juice, Michael Foods, and Nabisco.
Steve Gibbs joined Tyson as controller and chief accounting
officer. He was at Keurig Green Mountain.

plant-based dairy alternatives. Townsend came from Danone to run
R&D, while Franks came from Just Food for Pets to run supply chain.

Enough with the internal moves!
■

Mary Kay promoted Chaun Harper to chief manufacturing officer
and Lucy Gildea to chief scientific officer.

■

Halo Top Creamery promoted Matt Bouton to VP of finance.

He joined in 2017.

B OA R D O F D I R E C TO R S
■

Matt Gilbertson joined the Craft Brew Alliance board. He is
the treasurer at AB InBev, owner of over 30% of the company.

■

Brian Cornell was named non-executive chairman of Yum! Brands.
He is the CEO of Target and was a PepsiCo executive.

■

Indra Nooyi joined Amazon’s board. She retired recently as
PepsiCo’s CEO.

■

Chris O’Leary joined the Tupperware board. He ran the international
business at General Mills, after starting at PepsiCo.

■

Irial Finan joined the board of Fortune Brands. He retired recently
after 37 years at Coca-Cola.

■

Jacki Kelley joined the Freshpet board. She is a media and digital

Deb Henretta joined the board of American Eagle Outfitters.
She is a retired P&G executive.

■

■

■

■

Sarah Hofstetter and Kurt Schmidt joined the board of Campbell
Soup. She is president of Comscore and he was CEO of Blue
Buffalo. Both are affiliated with activist investor Third Point.
Al Carey was named non-executive chairman of Unifi, a textile
company. He is retiring as PepsiCo’s head of North America.

executive, currently working as a COO at Bloomberg.
Mike Lorelli joined the board of Cannabiniers, makers of

cannabis-infused beverages and other products. He is a PE-backed
executive after a long PepsiCo career.
■

Chris Peterson joined the board of BJ’s. He is the CFO at
Newell Brands.

■

Marla Daudelin is one of five new board members for the Network
of Executive Women. She is a regional sales SVP at Frito-Lay.
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P E O P L E N E W S . . . CONTINUED

OBITUARIES
■ Chainsaw Al Dunlap died at 81. He became famous for
slashing costs at Scott Paper and Sunbeam before things
fell apart over illegal financial moves.

■ Jane Maas died at 86. She was one of the most
prominent women in the agency world through
the 1980s, writing ads for P&G and brands like
Maxim coffee.

■

Ron Miller died at 85. He is best known for briefly
being the CEO of Disney, but we admire his subsequent
success creating and running Silverado Vineyards.

M A R K E T I N G A N D S T R AT EG Y

As exciting as a suicide squeeze in the bottom of the ninth.
■

■

There were literally more CPG ads than points in this year’s Super
Bowl. Featured brands included Bon & Viv Spiked Seltzer, Bubly,
Bud Light, Budweiser, Colgate, Doritos, M&M’s, Michelob Ultra,
Olay, Pepsi, Persil, Planters, and Pringles.

■

Vanilla versions of Coke and Coke Zero Sugar. It is the brand’s first
new flavor in over a decade.
■

■

Looking ahead to America’s Pastime, the stadium in Milwaukee
will change from Miller Field to American Family Insurance Field.
Really? Thank goodness CPG remains well represented by Wrigley
Field, Busch Stadium, Coors Field, Tropicana Field, and Minute
Maid Park.

■

Maybe we should all lighten up a little. People were offended by
flirtatious Coca-Cola napkins handed out on Delta flights. They

SweetWater Brewing has an IPA called 420 Strain G13 that is

their #2 seller. The term 420 is code for cannabis, and the beer
smells like the G13 variety of marijuana. Or so we are told.

Meanwhile, Valentine’s Day was a dud.

That is because Sweethearts were
not available for the first time in
over a century. Their cute messages, such as “U R my favorite
recruiter”, went away when
NECCO went out of business
last summer.

In a less controversial move, Coca-Cola is launching Orange

■

A number of big companies (including P&G, Nestle, Unilever,
and PepsiCo) will sell some products in containers meant to be
returned and refilled. There are growing concerns that single-use
packaging is little more than branded litter.

invited you to give your name and number to someone on your flight.
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I N C LO S I N G

This is when Mariano Rivera used to enter the game.
■

Juul, the e-cigarette company, gave year-end bonuses averaging

$1.3 million to 1,500 employees. It split up a $2 billion dividend
received from Altria, who bought 35% of the company.
■

Booze companies respectfully ask you to moderate your moderation.
US volume dropped 0.8% in total alcohol, with beer down 1.5%
and wine down a smidge. Spirits showed the only growth, up 1.9%.

■

In response to the beer decline, big brewers have been talking
about a potential ad campaign to revitalize the category. But that
looks less likely now that MillerCoors is mad at AB InBev over ads
saying Coors Light and Miller Lite are made with corn syrup.

■

The Drucker Institute published the Management Top 250 ranking
of the best-managed companies. The ten best CPG finishers were
J&J (#8), P&G (#9), PepsiCo (#11), Clorox (#19), Colgate (#21),
Kimberly-Clark (#31), Hershey (#34), Coca-Cola (#37), BrownForman (#46), and Estee Lauder (#49).

■

If you want to celebrate, a number of unofficial March holidays
have CPG ties. They include Peanut Butter Lovers’ Day (3/1),
Frozen Food Day (3/6), Potato Chip Day (3/14), Chip and Dip Day
(3/23), Chocolate Covered Raisin Day (3/24), and the ever-popular
Something On A Stick Day (3/28).
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